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EXECUTIVE
SUMMARY

iy

The impact of personalizing customer experience has long been established in the
industry, but personalization typically takes place once products have been on the
market for 6 to 12 months or more. Yet launch uptake in the first 12-18 months is
critical for the long-term success of a brand, with limited ability to meaningfully

change trajectory later.

How can we enhance the practice of, and confidence in, personalization at launch to yield stronger outcomes? Research
by Reuters Events Pharma and ZS shows personalization of strategy, key message and channel at launch is possible and
can drive meaningful success. With voices from marketing and technology, we explore what personalization at launch can
mean, the remaining challenges and the capabilities needed to launch a powerful personalized omnichannel strategy that
will keep improving over time.
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